The Rhetorical Situation
Author:





Context (what interest or events or situations connect the author and audience):

Exigence (what (in the context) pushes the author into action):

Audience: 
Intended: Primary:



Secondary: 



Unintended (other than our class): 

Purpose/Goal (what does the author aim to accomplish with his/her action):

Medium:

Method (which of the nine rhetorical strategies is dominant): 

The Argument
Thesis: 
Claim:  _____________________________________________________, because

Reason: ____________________________________________________. 

(At least, this is the case if we assume that



Warrant: ____________________________________________________.)

Syllogism:
Major Premise (A = B): _________________________________________.



Minor Premise (B = C): _________________________________________.



Ergo, Conclusion (A = C):_______________________________________.

The Appeals
Ethos:

Authority (Position):



Personal Knowledge/Experience:



Common Ground: 



Fairness toward Counterarguments:

Pathos:

Values/Beliefs:

Description/Concrete Language:



Figurative Language:




Subjective/Colored Language:




Shaping to fit the Audience: 

Logos:
Inartistic:
Facts:
Statistics:




Quotes:




Authority/Testimony:




Examples/Precedents:


Artistic:

Narratives:




Analogies:




Comparisons/Contrasts:

Cause/Effect Relations:




Inductive/Deductive Reasoning:

Remember: Ethos establishes the author’s credibility (why believe him/her?); pathos appeals to and plays upon the audience’s values, belief, and emotions; and logos relies upon what is objectively available (inartistic) or what a keen mind can observe (artistic). 
